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The UrbanMilwaukee.com Advantage 

Founded in 2008, UrbanMilwaukee.com has created a strong niche covering city issues and the urban lifestyle, something the Milwaukee Journal Sentinel has increasingly de-emphasized. With the addition of Bruce Murphy as editor, Urban Milwaukee has seen its readership more than double. Its audience is well-educated, well-to-do and broadly diversified among all age groups.

Current monthly traffic, as measured by Google Analytics:

· Visitors: 45,000  

· Page views: 88,000

· Steady traffic growth over the past eight months
Demographic Profile, as measured by Quantcast.com:

· Well Educated: 83% have a college degree or graduate school education

· Higher Income: 56% earn more than $100,000 a year:

· 28% earn more than $150,000

· 28% earn $100,000 to $150,000

· 25% earn $50,000 to $100,000.

· Evenly divided among all age groups: 15% aged 18-24, 16% are 25-34, 16% are 35-44, 19% are 45-54, 18% are 55-64, 13% are 65 and older.

· More male readers: 57% are men

· Very loyal audience: 14% are classed as “addicts” and 51% as “regular” readers of UrbanMilwaukee.com

· Other audience likes: fantasy sports, politics & commentary, science/nature, regional/local news, online trading, travel and religion.

· How they read: 13% read on mobile devices, 87% online

UrbanMilwaukee.com Advertising Rates

We offer a variety of advertising options designed to fit the needs of campaigns of all sizes.  The three categories of advertising options are broken into Display Ads, Article Sponsorship, and Email Ads.
Display Ads
There are three categories of Display Ads.  Pricing rates for all Display Ads are based on 1,000 impressions (CPM).
Pushdown Ad
This ad type only appears on the homepage, and displays in an expandable region just under the navigation bar.  This ad will automatically display in the expanded form once per day per unique visitor.  These ads are 970 x 60 pixels when collapsed and 970 x 418 pixels when expanded (images of both states are shown below).  These ads have a $22 CPM.

Banner Ads

On individual pages, excluding the homepage, Banner Ads are located on the top and bottom of the content area within the page. These banners are 468 x 60 pixels in size.

· Top Ad Banner (displays on articles pages): $14 CPM

· Bottom Ad Banner (displays on articles pages): $6 CPM

Sidebar Ads

There are also three Sidebar Ads that run along the right-hand side of the website. The top-priced ad slot is located highest on the page, and prices decline as each ad slot moves down the page. The ad size for each slot is 300 x 250 pixels. 
· Right Sidebar Top Ad (displays on all pages): $16 CPM

· Right Sidebar Middle Ad (displays on all pages): $13 CPM

· Right Sidebar Bottom Ad (displays on all pages): $10 CPM
Article Sponsorship

This ad type allows advertisers to promote themselves on an upcoming individual column such as “Murphy’s Law: The Next Big Story.”  This affordable option allows advertisers to have a permanent place on a particular article.  This ad costs $30 and runs for the life of the article, which is permanently archived.
Email Ads

We offer ad placement on our two regular email blasts.  The graphical ad size is 196 pixels wide by a minimum of 196 tall (an image of this ad is shown below).  Additionally, room for a text message is provided below the graphic.
· Murphy’s Law.  This email blast is sent out to subscribers twice a week and accounts for approximately 4,000 emails a month.  This targeted ad costs $60 per month.
· Urban Milwaukee Daily.  This email blast is sent out to subscribers six times a week and accounts for approximately 14,000 emails a month.  This ad costs $100 per month.
Available Discounts
Pushdown Ad
· With a 6 month commitment, the Top Pushdown Ad CPM will be discounted to $20 instead of the standard $22 CPM rate.
· With a 12 month commitment, the Top Pushdown Ad CPM will be discounted to $18 instead of the standard $22 CPM rate.
Sidebar Ad 

· With a 6 month commitment, an advertiser’s Sidebar Ad slot will be upgraded by one Sidebar Ad position.

· With a 12 month commitment, an advertiser’s Sidebar Ad slot will be upgraded by two Sidebar Ad positions.

Banner Ads

· With a 6 month commitment, the Top Ad Banner CPM will be discounted to $10 instead of the standard $14 CPM rate.
Homepage Pushdown Ad Slot (collapsed)
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Homepage Pushdown Ad Slot (expanded)
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MURPHY’S LAW
The Rise of Chris Larson @ Square

Is he a young liberal heavyvweight? Or a punching bag for

Republicans?
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Homepage Sidebar Ad Slots
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Sponsored Article Ad
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MURPHY'S LAW

Journal Sentinel’s Circulation
Problem

The statistics point to underlying problems. Meanwhile, some stories

are undermining the brand.

By Bruce Murphy - Nov 19th, 2012 10:57 am

‘This edition of Murphy's Law sponsored by NEWaukee - Meet People.
Meet Milwaukee.

Earlier this month, the Milwaukee Journal Sentinel reported some good news, a significant
growth in the number of its digital subscribers, who now make up nearly one-fifth of
subscribers. The bad news was that it has so far had little impact on revenue, which is down

from a year ago.

The online revolution continues to kill
newspaper readership and revene.
Nationally newspaper revenues plummeted by
51 percent since 2006, dropping from $49.3
billion in 2006 to $23.9 billion in 2011.
During that time print revenue dropped by
$26 billion and online revenue rose by less
that $600 million, replacing less than fwo

Subscribe

WHAT DO PEOPLE
THINK OF YOU

WHEN THEY CALL
YOUR BUSINESS?

Fonality

Ensure a
hassle-free
experience with
Fonality's auto
attendants and

skills-based Learn More
routing.

Still Working & Committed
BP.com

BP s Still Committed to Restoring the
Gulf. Follow the Progress.

Find Who Owns This Number
FreePhoneTracer.com

1) Enter Any Phone Number Now 2) Get
Full Owner Info - Try Free!

Jackson Hewitt® Tax Prep
ocal.jacksonhewitt.com

‘Spend Less Money. Save More Time.
Jackson Hewitt's How You Do It™

One Dollar Margarita
ilovelafuente.com

Best Real Mexican Food in Town Try our
Delicious Wet Burrito AdChoices >
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Are You A CEQ?
Eo ‘Sending Chief Executives The Most
{3 Relevant News & Insights Each
Morning.

Leam Hore »

Heard WAN Virtualization?

Techtrend thats changing how
businesses connectto Internet. Leam

more!





Email Sidebar Ad
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City People: Shelly Lalonde

By JUDITH ANN MORIARTY on Jan 13, 2013 07:55 pm
A world traveler with 25 years experience framing art,

Lalonde is a survivor in  tough economy.
Read in browser »
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Washington Park Wins
$600,000 Anti-Crime Grant

Ey BRENDAN O'BRIEN on Jan 13, 2013 06:11 pm

Two non-profits will work with the Milwaukee Police
Department on strategies to reduce crime in the
neighborhood.

Read in browser »
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More to read:

Murphy's Law: Robin Hood in Reverse

Bike Czar: Big Cuts in Bicycle Funding Likely

Eyes on Milwaukee: Witkowiak Runs Offto Siberia
Observe the Wonder of the Moon

The Rising Cost of State’s Outside Contractors





Improve Your Return-On Investment

Urban Milwaukee offers a number of opportunities to improve the results of your campaign. These options are designed to get your advertisement in front of the right audience.

· Target specific sections on website (homepage, politics, development, by neighborhood, by author)

· Deliver only at specific times of the day

· Target geographically (by state and/or city)

· Target by device type (mobile devices or desktop/laptop users)

· Target by visitor domain (show only to visitors connecting from certain networks, i.e. Marquette, UWM, or Time Warner Cable RoadRunner)

· Frequency limits (no users see the ad more than you want them to)

· Target the above options with different advertisements for different situations
Sample Plans
Presented below are a number of sample plan configurations with potential use case scenarios. They are not final, and are presented only as a way to illustrate potential advertising configurations. Furthermore, campaigns may run for only a few days, or they may run for a number of months. Plans six months and longer in length will receive a discount.
$30
· Suggest Ad Type: Sponsored Article.
· Usage Example: Extremely affordable option to gain long term exposure for a business.  For example, a bike store might want to target readers of Bike Czar.  
$50/Month

· Suggested Ad Slots: 5,000/pageviews-month in sidebar bottom slot, 3,850/pageviews-month sidebar middle, 3,571/pageviews-month on banner top slot above articles.
· Usage Example: Extremely affordable option to promote recurring event or service when tied to site segment.
$60/Month
· Suggested Email Blast: Murphy’s Law
· Usage Example: This option could be used to promote a line of products.
$100/Month

· Suggested Ad Slots: 10,000/pageviews-month in sidebar bottom slot, 7,700/pageviews-month sidebar middle, 7,142/pageviews-month on banner top slot above articles.

· Usage Example: This option could be used to promote an event for a handful of days once registration opens. This would get the advertisement a high percentage of available of available pageviews over a short period of time.
$250/Month

· Suggested Ad Slots: 25,000/pageviews-month in sidebar bottom slot, 19,250/pageviews-month sidebar middle, 15,625/pageviews-month in sidebar top slot, 17,855/pageviews-month on banner top slot above articles.

· Usage Example: Drive brand awareness using marquee ad slots.
$396/Month
· Suggested Ad Slots: 18,000/pageviews-month in Pushdown Ad slot.

· Usage Example: Drive brand awareness using marquee ad slots.
$1,000/Month

· Suggested Ad Slots: 77,000/pageviews-month sidebar middle slot, 62,500/pageviews-month on side top slot above articles, 71,420/pageviews-month on banner top slot above articles.
· Usage Example: At this budget you would be able to reach every Urban Milwaukee visitor. A great way to drive brand awareness to a high-income and well-educated Milwaukee area audience.
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